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Client: BaladyTex

Industry: Textile & Home Linen Manufacturing
Facebook: BaladyTex Facebook

Website: www.baladytex.com

The Challenge

“Started over 10 years ago as a promising manufacturer with a clear ambition to
lead the textile market.”

The Strategy

e Conducted market research to define modern, trend-driven product designs

e Built a competitive brand identity around affordability, elegance, and local pride

* Developed a scalable marketing plan based on Meta Ads and regional reseller
partnerships

 Focused on positioning the brand for domestic dominance and export
readiness

Our Role

Full business & marketing consultation

Meta Ads for awareness, engagement & traffic

Creative strategy for showcasing collections

Coordination with local agents & digital performance tracking

Results

e 21IM Reach - Top-performing awareness campaign at only 3.47 EGP CPM
e 33.6K New Followers at 0.89 EGP / follower

e 575 Qualified Leads for expansion with agents

e 2,969 Conversations at just 3.59 EGP / message

e EXxport operations now live

* Recognized as a trusted and growing name in the Egyptian textile market

ADVANTEDGE-EG.COM
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Client: Confidential
Industry: Online Retail (Multi-category)
Market: United Arab Emirates & Oman

The Challenge

The brand had weak online presence and limited digital traction before we started.
Despite a solid offline reputation, they were not generating significant results
through online sales channels.

The Strategy

* Professional store structure and optimization

Catalog Ads and Dynamic Product Campaigns

Reach + Video Views campaigns for awareness

e Messaging campaigns to drive conversion

Sharp retargeting strategy based on user behavior and cart data

Our Role

Full digital ad strategy & execution (Meta + Pixel setup)
Campaign segmentation by product category and season
Retargeting, ad creatives, and funnel refinement

Weekly optimization and performance tracking

Results

e 2,617 Conversations at just $5.29/message

e 2459 Conversations at $2.46/message

e 718 Add-to-Cart actions at $0.57

e 612 Add-to-Cart actions at $0.73

e Became the leading online brand in their niche in UAE & Oman within 6
months

ADVANTEDGE-EG.COM
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Results
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Client: Banotex

Industry: Towel & Home Linen Manufacturing / E-commerce
Facebook: Banotex Egypt

Website: eg.banotex.com

The Challenge

While Banotex was already recognized as a strong textile manufacturer, the goal
was to transform its e-commerce channel into a high-performing sales engine.

The Strategy

* Leveraged a large product range for catalog campaigns

* Implemented Meta's Conversion API to improve tracking
e Built dynamic retargeting funnels based on user behavior
¢ Focused on ROAS and purchase-driven creatives

Our Role

Managed and optimized Meta campaigns

Designed creatives for performance (static + carousel)
Setup tracking infrastructure and sales attribution

Weekly testing and reporting for continuous improvement

Results

e 3,032 Website Purchases at 45.5 EGP

e 1,733 Website Purchases at 66.11 EGP

e 870 Website Purchases at 67.5 EGP

e 391 Website Purchases at 51.82 EGP

* Banotex positioned itself as a top-performing e-commerce brand in home
textiles in Egypt

ADVANTEDGE-EG.COM
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Client: Ivan Illich Institute

Industry: Language & Training Center
Location: Dubai, UAE

Platforms: Instagram Ads — Google Ads

The Challenge

The institute aimed to grow its student base across multiple training programs in a
highly competitive education market, while maintaining cost-efficiency and high
conversion rates.

The Strategy

e Focused on Instagram Ads for brand visibility and engagement

e Used lead generation campaigns and messaging ads to capture interest

* Implemented Google Search campaigns for high-intent search queries

e Optimized conversion tracking and landing pages for better lead-to-enrollment
flow

Our Role

Meta Ads (Leads + Messages) targeting local expats and residents
Google Ads with keyword targeting for language & training courses
Weekly analysis of CPL, CTR, and lead quality

Coordination with client’s sales team to enhance follow-up process

Results

e 2,371 Facebook Leads at 43.18 AED per lead

* 1,348 Facebook Leads at 81.72 AED per lead

e 524 Conversations at 11.89 AED/message

e 355 Conversions via Google Ads at a CPC of 2.69 AED

e The institute achieved consistent growth in student enrollment

ADVANTEDGE-EG.COM
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Client: Confidential

Industry: Real Estate Development

Locations: New Administrative Capital — Delta — Cairo
Platforms: Meta Ads — Google Ads

The Challenge

The developer aimed to attract serious buyers for multiple high-value real estate
projects in different regions, including the competitive NAC market.

The Strategy

e Designed custom lead generation campaigns for each project

e Used Meta lead forms + Google Search campaigns for buyer intent
* Implemented regional targeting with ad sets per location

* Retargeted warm audiences and optimized landing pages

Our Role

Meta ads setup and optimization

Google Ads for search & branded keywords
Performance reporting and lead tracking integration
Weekly campaign optimization and A/B testing

Results

e 695 Facebook Leads at 58.24 EGP/lead

e 518 Facebook Leads at 74.54 EGP/lead

e 103 Website Leads at 42.19 EGP/lead

e Over 1.5M Video Views (ThruPlays) at 0.04 EGP/view

e Cenerated consistent, cost-effective real estate leads from multiple
governorates

ADVANTEDGE-EG.COM
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Client: Confidential (Top Real Estate Brokerage)
Industry: Real Estate Brokerage

Location: Egypt

Platforms: Google Ads — Meta Ads

The Challenge

As one of the leading brokers in Egypt, the client needed digital campaigns that
convert — with a focus on measurable results and high-quality leads for a variety of
real estate projects.

The Strategy

e Google Ads with high-performing keyword sets

e Conversion-focused ad copy and extensions

e Meta campaigns for lead generation & retargeting

e Continuous testing of creative, placement & messaging

Our Role

Full campaign setup and performance optimization
Budget management with weekly ROI tracking
Integration with CRM for lead qualification

Detailed reporting to align with sales performance

Results

e 13.3K Clicks via Google at 7.09 EGP CPC

e Total Spend: 94.2K EGP

e CTR: 6.18% (well above industry benchmark)

e Consistent lead flow and improved sales conversion for real estate listings

ADVANTEDGE-EG.COM
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Avg. CPC

E£7.09

E€94.2K
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Other Long-Term
Partnerships &
Ongoing Clients

2025

e At AdvantEdge, our commitment to results and strategic creativity isn't limited

to a few case studies — we've also supported a wide network of factories, malls,
and regional businesses over the years.

e These clients have trusted us for long-term content creation, ad campaign

management, and business development planning — all with the same
dedication, structure, and performance mindset that defines our core success
stories.

ADVANTEDGE-EG.COM




Textile & Home

- . 2025
Linen Factories

Sigma - Textile Manufacturing

Industry: Home Linen

The Challenge: Needed ongoing creative support to remain competitive in a
crowded market.

The Strategy: We focused on consistent visual branding and seasonal content
campaigns to align with product releases and national promotions.

Our Role: Long-term content creation, product-focused campaigns, and Meta
Ads planning.

Platforms Used: Meta (Facebook & Instagram)

Falcon - Towel Manufacturing

Industry: Towels

The Challenge: Build a stronger online presence and capitalize on product
variety.

The Strategy: Emphasized product diversity with rotating catalogs and used
performance-focused Meta ads to promote high-demand towel collections.
Our Role: Visual branding, retargeting, and creative campaigns.

Platforms Used: Meta (Facebook & Instagram)

El Tag — Textile & Towels

ADVANTEDGE-EG.COM

Industry: Home Textiles

The Challenge: Support local distribution with a modernized visual presence.
The Strategy: Built a clean brand identity through bold visuals and storytelling
that highlighted quality and local production pride.

Our Role: Content creation, catalog setup, and ad strategy.

Platforms Used: Meta (Facebook & Instagram)
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El Talawy - Linen & Blanket Production

e Industry: Home Linen

The Challenge: Increase customer engagement on social media.

The Strategy: Created product-based reels, carousel content, and limited-offer
campaigns tailored to each season and holiday.

Our Role: Motion graphics, creative promotions, and retargeting.

Platforms Used: Meta (Facebook & Instagram)

Lotus Home — Home Textile

e Industry: Home Textiles

The Challenge: Strengthen brand visibility and support seasonal sales.
The Strategy: Weekly ad schedule based on new arrivals and home styling
trends; integrated lead form ads for wholesale partnerships.

Our Role: Content calendar, audience targeting, and media buying.
Platforms Used: Meta (Facebook & Instagram)

Al Masreya for Textiles

e Industry: Fabric & Towels

The Challenge: Compete on quality and local production.

The Strategy: Combined product quality messaging with social proof and
regional targeting to highlight craftsmanship.

Our Role: Visual strategy, awareness campaigns, and creative testing.
Platforms Used: Meta (Facebook & Instagram)

ADVANTEDGE-EG.COM
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Stars Towels - Towel Manufacturer

e Industry: Towels

The Challenge: Scale digital presence to support B2C and B2B.

The Strategy: Built two ad funnels (retail & wholesale) and used product benefit
creatives for each audience.

Our Role: Campaign structure, conversion-focused content.

Platforms Used: Meta (Facebook & Instagram)

Senior Slim - Textile Products

e Industry: Home Linen

The Challenge: Build a consistent, stylish brand identity.

The Strategy: Developed a design-based identity with weekly product-focused
campaigns and storytelling visuals.

Our Role: Branding design, ad campaign management.

Platforms Used: Meta (Facebook & Instagram)

El Hassan & El Hussein Towels

e Industry: Towels

The Challenge: Differentiate through design and trust.

The Strategy: Used authentic content from the factory and product use cases
to increase relatability and loyalty.

Our Role: Creative production, ad targeting.

Platforms Used: Meta (Facebook & Instagram)

ADVANTEDGE-EG.COM
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Tulip - Home Linen

e Industry: Home Textiles

The Challenge: Launch products online with strong ROAS.

The Strategy: Focused on purchase objective campaigns and aggressive
retargeting to increase conversion.

Our Role: Media buying, offer-based visuals.

Platforms Used: Meta (Facebook & Instagram)

Salma - Home Textile Brand

* Industry: Textile

The Challenge: Maintain online consistency & sales rhythm.

The Strategy: Tied content to customer usage moments (e.g., sleep comfort,
kids' rooms) and used animated stories.

Our Role: Visual storytelling and consistent paid promotion.

Platforms Used: Meta (Facebook & Instagram)

Gloria Lawendy

Industry: Towels

The Challenge: Connect with wholesale and B2B buyers digitally.

The Strategy: Focused on business audiences with testimonial ads and region-
specific targeting.

Our Role: Lead gen creatives, cold audience expansion.

Platforms Used: Meta (Facebook & Instagram)

ADVANTEDGE-EG.COM



Furniture & Lifestyle _

2025
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CLERALGIELVAYEL

e Industry: Furniture & Home Decor

e The Challenge: Drive foot traffic and awareness in a highly competitive furniture
retail space.

* The Strategy: Focused on branding and awareness campaigns, using storytelling
visuals and customer offers tied to seasons and events.

e Our Role: Content creation, media planning, and video content review.

e Platforms Used: Meta (Facebook & Instagram)

Elasbany Mall

e Industry: Furniture Retalil

e The Challenge: Increase visibility and highlight multi-brand offerings.

* The Strategy: Carousel ads showcasing brands inside the mall, paired with
engagement-focused content.

e Our Role: Visual content, campaign rollout, and traffic targeting.

* Platforms Used: Meta (Facebook & Instagram)

Amigo & Eldahan Mall

e Industry: Furniture Retail
 The Challenge: Position the mall as a one-stop destination for affordable luxury.

* The Strategy: Built brand trust through video reviews, influencer collaborations,
and featured product ads.

e Our Role: Campaigns, video selection consulting, and ad creative planning.
e Platforms Used: Meta (Facebook & Instagram)

ADVANTEDGE-EG.COM




Textile & Home

- . 2025
Linen Factories

Istanbul Mall

e Industry: Furniture & Accessories

e The Challenge: Promote seasonal sales and new arrivals.

* The Strategy: Reels for store walkthroughs and dynamic catalog ads targeting
engaged audiences.

e Our Role: Content scheduling, reel support, and offer promotion.

e Platforms Used: Meta (Facebook & Instagram)

El Sherbiny Mall

e Industry: Furniture

The Challenge: Differentiate from local competition and attract new visitors.
The Strategy: Focused on exclusivity and bundle promotions across channels.
Our Role: Strategy, performance ads, and creative design.

Platforms Used: Meta (Facebook & Instagram)

Dahab Model Mall

* Industry: Furniture Showroom

 The Challenge: Build brand awareness for a newly launched showroom.

* The Strategy: Mixed reach + message campaigns with localized targeting and
video highlights.

e Our Role: Branding launch, ad management, content flow.

e Platforms Used: Meta (Facebook & Instagram)

ADVANTEDGE-EG.COM
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Makawy Kingdom Mall

Industry: Furniture

The Challenge: Maintain customer engagement post-opening.

The Strategy: Used remarketing campaigns and festive offer posts to maintain
buzz.

Our Role: Weekly promotions, content templates, media execution.

Platforms Used: Meta (Facebook & Instagram)

Royal House Mall

Industry: Furniture & Home Stores

The Challenge: Boost event-driven promotions and attract new tenants.

The Strategy: Targeted video ad campaigns + catalog promotion and influencer
reposting.

Our Role: Visual support and performance strategy.

Platforms Used: Meta (Facebook & Instagram)

El Gawhara Mall

ADVANTEDGE-EG.COM

Industry: Furniture & Decor

The Challenge: Present the mall as an upscale lifestyle destination.

The Strategy: Rebranded content visuals and ran awareness + engagement
Meta ads for foot traffic.

Our Role: Strategic branding, ad design, and messaging.

Platforms Used: Meta (Facebook & Instagram)
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Slim Mall

e Industry: Furniture

The Challenge: Increase discoverability and engagement on social media.
The Strategy: Worked on campaign templates, animated carousels, and
highlighted top brands inside the mall.

Our Role: Content flow, promotions, and media activation.

Platforms Used: Meta (Facebook & Instagram)

ADVANTEDGE-EG.COM




Cosmetics & Beauty

2025
Brands

New Glow

e Industry: Cosmetics & Skincare

The Challenge: Increase brand loyalty and convert social media presence into
consistent sales.

The Strategy: Retargeting-focused Meta ads

Our Role: content direction, and customer conversion optimization.
Platforms Used: Meta (Facebook & Instagram)

Aphrodite - Beauty Brand

e Industry: Beauty & Personal Care

The Challenge: Launch new product collections while building a memorable
brand presence.

The Strategy: Seasonal campaigns, visual storytelling with models, and
conversion-based creatives.

Our Role: Full campaign planning, design, and Meta management.
Platforms Used: Meta (Facebook & Instagram)

Vibes Clinic - Dermatology & Aesthetic Center

e Industry: Health & Beauty Clinics

The Challenge: Promote aesthetic services in a competitive local market.

The Strategy: Message-based campaigns, video content direction, and service-
based lead magnets.

Our Role: Content creation, Meta Ads, audience targeting.

Platforms Used: Meta (Facebook & Instagram)

ADVANTEDGE-EG.COM
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Eureka - Cosmetics Brand

e Industry: Beauty & Cosmetics

The Challenge: Build a distinctive visual identity and generate high engagement
across new and existing products.

The Strategy: Focused on showcasing key SKUs through motion visuals and
influencer reshares.

Our Role: Creative direction, product promotion, Meta campaign management.
Platforms Used: Meta (Facebook & Instagram)

Lujain — Online Cosmetics Store (UAE)

e Industry: Beauty Retail

The Challenge: Launch the brand into the UAE market with high-converting
product campaigns.

The Strategy: Setup of product catalogs, audience segmentation, and
conversion campaigns optimized for beauty consumers.

Our Role: Store optimization, Meta ads, product storytelling.

Platforms Used: Meta (Facebook & Instagram)

Vibes Clinic - Dermatology & Aesthetic Center

e Industry: Health & Beauty Clinics

The Challenge: Promote aesthetic services in a competitive local market.

The Strategy: Message-based campaigns, video content direction, and service-
based lead magnets.

Our Role: Content creation, Meta Ads, audience targeting.

Platforms Used: Meta (Facebook & Instagram)

ADVANTEDGE-EG.COM



Real Estate

2025
Developers

Tahawor Real Estate

Industry: Real Estate

The Challenge: Reach qualified real estate buyers in a highly competitive market.
The Strategy: Google Ads for high-intent search terms + Meta lead generation
and WhatsApp-based follow-up.

Our Role: Google & Meta media buying, creative assets,

Platforms Used: Google Ads, Meta (Facebook & Instagram)

Awadallah Developments

ADVANTEDGE-EG.COM

Industry: Real Estate Development

The Challenge: Reach qualified real estate buyers in a highly competitive
market.

The Strategy: Region-specific ad sets, local landing pages, and offline activation
planning.

Our Role: Full ad funnel management across markets.

Platforms Used: Meta (Facebook & Instagram)




Retail & E-Commerce ____

2025
Stores

Multi-Category Retail Stores (KSA & Oman)

 Industry: E-Commerce / Lifestyle Retail

 The Challenge: Enter the digital market with no prior Meta presence and build
regional dominance.

e The Strategy: Built end-to-end e-commerce funnel including catalog ads, video
campaigns, and messaging for support.

e Our Role: Ads setup, product segmentation, and landing page alignment.

e Platforms Used: Meta (Facebook & Instagram)-google

ADVANTEDGE-EG.COM



Let’s Talk About

. 2025
Your Business

.

Ready to grow?

 Book a free strategy call now
 Download the full program portfolio (PDF)

contact us
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